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Executive Summary 
 

D6.3 REFINE Website 

This deliverable, outlined as Deliverable 6.3 REFINE Website describes the REFINE Project 

Website which went live on 28th August 2020.  

The purpose of the website for the REFINE Project is to serve as a hub for all external 

engagement activities, project communication and dissemination.  

Developed over a number of months in collaboration with project partners and in line with 

the REFINE Brand Strategy (D6.1), the website has been designed to be informative at both 

a high-level and in-detail, easily navigable and relevant for a wide variety of stakeholders. 

As the REFINE Website will continue to evolve and develop of the course of the project, 

hosting information on project activities and outputs as they are created, this document is 

intended to outline both the current state of the REFINE Website and its expected future 

development. 

The REFINE Website has been structured to welcome visitors with an appealing visual 

design and dynamic elements. The tone of the website is serious and engaging, with high-

level information about the project and its objectives, information curated to identified 

key stakeholders about the relevance of REFINE to them and information on some of the 

main exploitable results of the REFINE Project all being available just one click away from 

the landing page. 

In line with the Brand Strategy and the overall goals of the project, the website is 

streamlined and accessible to an audience both knowledgeable about refinancing and 

energy efficiency, and a more general audience who will immediately recognise the 

striking visual identity of REFINE and feel comfortable exploring the website at their own 

pace. The REFINE Website has been developed with optimisation for mobile browsing 

included. 

This report relates most closely to D6.1 REFINE Brand Strategy, which has informed the 

organisation and structure of the website, its core information and presentation. This 

Deliverable is also related to D6.4 REFINE Communication and Dissemination Strategy, 

which will shape the future development of the website as a platform for project 

communication and as a repository for REFINE Deliverables as well as regular project news 

and updates. D6.8 Exploitation Plan is also related as the website will host key exploitable 

results, acting as an early platform for the marketing of REFINE’s instruments and tools 

and will be configured at the end of the project’s lifetime as a key commercialisation site 

for REFINE’s outputs, a ‘’store window’’ to the REFINE solutions for target audiences. 
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REFINE GLOSSARY 
Taking into account the fact that some of the terms that are important in the context 

of the REFINE-project are not used in a uniform way throughout Europe, we present 

the following list of definitions: 

Energy efficiency (EE): The ratio of output of performance, service, goods or 

energy, to input of energy 

Energy efficiency improvement (EEI): An increase in energy efficiency as a result 

of technological, behavioural and/or economic changes 

Energy efficiency improvement action or measure: An action normally leading 

to a verifiable, measurable or estimable energy efficiency improvement 

Energy efficiency improvement investment: An EEI measure that requires the 

use of upfront investments, usually through the involvement of a financial 

institution (FI), and regardless whether these investments are related to hardware 

installations or to services. 

Energy efficiency service (EES): Agreed task or tasks designed to lead to an 

energy efficiency improvement and other agreed performance criteria. The EES 

shall include energy audit as well as identification, selection and implementation 

of actions and verification. A documented description of the proposed or agreed 

framework for the actions and the follow-up procedure shall be provided. The 

improvement of energy efficiency shall be measured and verified over a 

contractually defined period of time through contractually agreed methods [EN 

15900:2010]. If the EES includes EEI investments, it may or may not include 

financing of these investments. 

Partial services connected to EES: Services that just include parts 

(“components”) of the EES value chain like design and implementation (excluding 

verification, for example), but are designed to directly or indirectly lead to an 

energy efficiency improvement. If the partial EES includes EEI investments, it may 

or may not include financing of these investments. 

Energy efficiency service provider: A company that offers EES to its clients. 

Another term frequently used in this context is ESCO (Energy Service Company), 

but this term is mostly connected to the provision of energy performance 

contracting (EPC) or energy supply contracting (ESC), which are specific forms of 

EES.  

Energy Performance Contracting (EPC): A comprehensive energy service package 

aiming at the guaranteed improvement of energy and cost efficiency of buildings 

or production processes. An external ESCO carries out an individually selectable 

cluster of services (planning, building, operation & maintenance, (pre-) financing, 

user motivation …) and takes over technical and economic performance risks and 

guarantees. Most projects include third party financing. The services are 

predominantly paid out of future saved energy costs (Graz Energy Agency Ltd, 

2008). 
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Financing Models for Market Growth: Financing models that enable EES providers 

to clean up their balance sheet, thus gaining financial leeway for new projects. In 

many cases, these models contain a refinancing scheme. 

Refinancing: A model, where an EES provider sells and a refinancing institution 

acquires receivables to be paid by an EES client, thus leading a restructuring of 

the initial financing set-up which may have been ensured through the EES 

provider’s cash flow, credit financing, leasing financing or other financial means. 

Sale of receivables or sale of claims: umbrella term for any kind of receivables 

purchase agreements that allow a company (in our case an EES provider) to sell 

off the as-yet-unpaid bills or expected receivables from its customers. 

Cession: In the REFINE-project, we understand cession as the legal term for the 

assignment of receivables. 

Factoring: A specific form of receivables purchase agreements, where short-

termed receivables are sold. The non-payment risk remains with the seller. 

Forfaiting: The sale of longer-term account receivables usually without right of 

recourse. (widely used in export business) 

Definitions of on-balance sheet types of financing 

Debt financing: Situation in which investors lend a certain amount of money on 

credit in exchange for repayment plus interest. The most common EE financial 

product is a loan directly to the client (owner of the premises) or to the ESCO – 

this is known as third-party financing (TPF). 

Equity financing: Situation in which investors lend a given amount of money in 

exchange for a stake in a project. The most common example of equity financing 

is private equity. With respect to energy efficiency businesses, equity investment 

can take the form of an ESCO issuing additional shares in the company's common 

ownership.  

Mezzanine financing: Mezzanine financing is a hybrid form of financing that 

combines debt and equity financing. In most cases, debt will be ranked as a 

preferred equity share. Mezzanine debt financing is thus riskier than traditional 

debt financing but also more rewarding; it is associated with a higher yield. 

Mezzanine financing also allows a lender to convert debt capital into ownership or 

equity interest in the company if the loan is not paid back on time and in full.  

Definitions of off-balance sheet types of financing and entities 

Project financing: Project finance, by contrast to on-balance sheet financing 

(loans, debt and equity), bases its collateral on a project’s cash flow expectations, 

not on individuals or institutions’ creditworthiness. It is off‐balance sheet 

financing. A typical project financing is divided between debt and equity 

financing. 

Leasing: Leasing is the energy market’s common way of dealing with initial cost 

barriers. It is a way of obtaining the right to use an asset. Finance leasing can be 

used for EE equipment, even when the equipment lacks collateral value. Leasing 
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companies, often bank subsidiaries, have experience with vendor finance 

programs and other forms of equipment finance that are analogous to EE. Leasing 

is the most common form of equipment manufacturers' vendor financing, which is 

often applied in the case of combined heat and power (CHP) equipment. Leasing 

is often done as part of a Special Purpose Vehicle.  

Special Purpose Vehicle (SPV) / Special Purpose Entity (SPE): A firm or other 

legal entity established to perform some narrowly-defined or temporary purpose, 

which facilitates off-balance sheet financing of projects. A standard approach is 

to form a SPV / SPE and place assets and liabilities on its balance sheet. The 

investors accomplish the purpose for which an SPV / SPE has been set up – for 

example implementing a large EE project – without having to carry any of the 

associated assets or liabilities on their own balance sheet. 
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1 INTRODUCTION 
“An effective website design should fulfil its intended function by conveying its particular 

message whilst simultaneously engaging the visitor. Several factors such as consistency, 

colours, typography, imagery, simplicity and functionality all contribute to good website 

design” – Feeling Peaky, 2018  

The Modern Website 

Today’s websites are much more advanced in both design and functionality than those of 

five, ten or twenty years ago. Through improved technologies optimising website 

performance, a greater understanding of the public’s approach to web-browsing and an 

improved comprehension of what an engaging website should look like, the philosophy of 

web design has changed dramatically. The best modern websites are simple, easily-

navigable and contain all relevant information in either the homepage or within a single 

click of it. Websites engage visitors with a striking visual identity and dynamic elements, 

compelling them to browse further via a coherent structure, streamlined navigation and 

well-presented content.  

REFINE activities that have influenced the website development  

Since the REFINE kick-off meeting on the 3rd-4th June 2020 there have already been 

concepts and inputs towards some of the visual and verbal identities in terms of the 

REFINE brand name, typeface, layout, tag-line, logo, colour palette and tone of voice. In 

addition, the REFINE Twitter and LinkedIn accounts and project website were recently 

launched. All these products have components of the REFINE brand, indicating that brand 

identity of REFINE is already developing and is being put into practice.  

The layout of the REFINE Website, its structure and the information included within was 

discussed at length at both the project kick-off meeting and subsequently among project 

partners. Partners were engaged at all times in the development of the project website, 

with feedback being sought and partners providing content and information which 

contributed to the structure of the REFINE Website at launch. 

As project activities take place over the coming months, partners will be encouraged to 

contribute further to the development of the REFINE Website through blogposts and by 

providing news and updates on the status of their work within the project. All of this 

information will be uploaded on the website which will continue to evolve and receive 

regular updates over the project’s lifetime. 
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1.1 Addressing the REFINE Description of Action (DOA) 
REFINE DOA requirements Deliverable addressing 

DOA requirements 
Descriptions 

Task 6.1 Refine Project 
Website 

D6.3 REFINE Website This task concerns the creation of a 
dedicated REFINE website, which will be 
the central hub for all of the project’s 
communications and dissemination 
activities. The website will be developed 
in line with the REFINE brand strategy 
(D6.1) and will be easily navigable with 
subsites dedicated to the project results 
and real-life testing in partner countries. 
The website will be kept relevant and up 
to date with news items, blogs and 
dynamic infographics of interest to a 
wide variety of stakeholders. It will host 
project outputs, such as the training 
material developed in WP6 and the D2.3 
Database. The website will continue to 
serve as a hub for all post-project 
communication activities and the main 
source for information about the project 
and its results. 

 

1.2 Document Outline and Purpose 
This deliverable describes the development of the REFINE Website including its core 

structure, layout and content from the period of its launch, including planned future 

updates. 

In this report, each page of the project website will be identified with its purpose, 

content to date and future use, emphasising the all-encompassing nature of the REFINE 

Website as a tool for the communication, dissemination and exploitation of the REFINE 

Project. 

1.3 Intended readership 
D6.1 REFINE Website consists of a core component of all future project activities. All 

external communications and dissemination activities will be displayed on the REFINE 

Website as they are carried out and as such, this report is important for members of the 

project consortium. It should also be of interest to the European Commission H2020 

project team, those involved in refinancing and energy efficiency services investment and 

research projects operating in the same domain as REFINE. D6.3 will also benefit the 

general public as it will provide insight into the structure of the REFINE Website, and the 

philosophy behind its development.  
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1.4 Relationship with other REFINE Deliverables and Tasks 

Due to the scope of the REFINE Website and its role in communicating all major project 

developments, research, activities and outcomes, D6.3 is related to all other tasks and 

Deliverables within the REFINE Project.  

The website serves as a hub for all external engagement and will host all project 

outcomes, feature regular news and updates on REFINE’s development and crucially, 

will serve the purpose of exploiting the project’s end-results, the REFINE instruments 

and tools. 

 

At a minimum, all REFINE Deliverables will be uploaded to the project website for the 

purposes of project transparency and information-sharing after the Deliverables have 

been approved by the Project Officer. These uploads will consist of the entire 

Deliverable report for Public Deliverables and a high-level Executive Summary for 

Confidential Deliverables, in line with best practice in other H2020 projects. 
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2 REFINE WEBSITE STRUCTURE  

2.1 Landing Page  

Figure 1: REFINE Project Website landing page - https://refineproject.eu/ 

 

The landing page welcomes visitors to the REFINE Website with a bright, uncluttered 

layout including the project title, tagline and a dynamic background element. Drop-down 

menus allow navigation easily away from the landing page to find the information most 

relevant to visitors. Crucially, every page on the current website can be reached in just 

one click from the landing page as the website has been developed with simplicity in 

mind.  

The landing page in its presentation is structured to capture visitor’s attention and 

provide them with all the information they need to continue browsing. REFINE partners 

have identified the ‘About REFINE’, ‘Core Information’, ‘Pilot Applications’ and ‘REFINE 

Database’ sections as being of most immediate relevance to the majority of site visitors 

and as such, dynamic elements have been introduced positioning these pages at the front 

of the project website.  

 

 

 

 

 
 

https://refineproject.eu/
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Figure 2: REFINE Project Website landing page – What is REFINE? 

As visitors scroll down the landing page, they will find a brief, high-level description of the 

REFINE Project which puts it into its global and European context and identifies its central 

goal. This section is kept deliberately short as it serves just to very briefly answer some 

important questions that first-time visitors will have e.g. What is REFINE? What does 

REFINE hope to do? Why is REFINE important? 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3: REFINE Project Website landing page – Project Partners slideshow 

Beneath the section describing the REFINE Project, there is a slideshow featuring the logos 

of each partner involved in the project. This is an important element of the landing page 

as REFINE partners will use their existing networks to carry out many of the tasks 

described in the DoA and will develop new opportunities for project communication and 

dissemination through the development of new networks in the areas of energy efficiency 

and refinancing. As the project partners each have expertise in these areas already, 

visitors to the website will be encouraged to see names that they recognise, which serves 

to enhance the trustworthiness of the REFINE Project for first-time website visitors, or 

those who have been directed to the website by project partners. 
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Figure 4: REFINE Project Website landing page – Project Figures and Acknowledgements 

At the end of the website’s landing page, some high-level figures have been chosen to 

emphasise the scale of the REFINE Project and what it hopes to achieve. These numbers 

are impactful and immediately grab the attention of website visitors. An 

acknowledgement and recognition of REFINE’s status as a H2020 project, funded by the 

European Union is also included, as is required by the Grant Agreement no. 894603. 
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2.2 About the Project 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 5: About the REFINE Project webpage 

Among the first activities undertaken by project partners following the kick-off meeting in 

early June was the development of an impactful one-pager explaining the REFINE Project, 

it’s aims, projected outcomes and core objectives. This included input from all partners 

and has become the core of the agreed description of the project overall. This one-pager 

has been repurposed to provide visitors to the website with a more comprehensive 

overview of the project than is provided on the landing page.  

This webpage also includes information on the REFINE External Advisory Board, which will 

play a crucial role in providing insight and expertise on the development of REFINE’s 

instruments and tools. This has been placed alongside the ‘About’ section due to the 

importance of end-user and stakeholder engagement in the project going forward. 

Meaning that any visitor to the website will see information about the Advisory Board 

almost immediately on seeking a description of the project.  
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2.3 Core Information 

Figure 6: Core Information – Energy Efficiency Service Providers 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 7: Core Information – Refinancing Institutions 
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Figure 8: Core Information – Guarantee Funds 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 9: Core Information – Market Facilitators 

At the outset of the project, it was identified by partners the importance of having 

sections of the website which identified REFINE’s core audience (Energy Efficiency Service 

Providers, Refinancing Institutions, Guarantee Funds and Market Facilitators), described 

each audience in some detail (so that visitors might identify which if any they belong to) 

and include some points describing the planned developments of REFINE which are 

relevant to each stakeholder group. As the project progresses, each page will be updated 

with infographics and details on the developed solutions. This section will become more 

important in the aftermath of the project in its use for exploitation purposes. 
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2.4 Partners 
 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 10: Project Partners – e7 partner page 

For the reasons stated previously, it is important that all partners are identified on the 

REFINE Website in order to take advantage of existing networks and to leverage new 

opportunities for communication and dissemination. With this in mind, each REFINE 

partner has provided a brief description of their company as well as their role in the 

REFINE Project. This will help website visitors to understand the actors involved in REFINE 

and allows the project to identify the expertise evident among its consortium members. 

 

2.5 Glossary 
As is included at the start of this Deliverable document, project partners have developed a 

list of agreed-terms (referred to as the Glossary) for the REFINE Project. This is to improve 

communications both within the project and externally to potential end-users and 

stakeholder groups. Given the differences in the markets for refinancing of energy 

efficiency projects across the EU, it was seen as crucial to agree on important definitions 

of terms in the context of REFINE.  

This section of the website also serves as a ‘jargon-buster’ as the descriptions of the 

complex concepts involved in refinancing and energy efficiency have been refined to their 

most concise and simple, meaning even those with little knowledge of the area will 

benefit from reading the REFINE Glossary. 
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2.6 REFINE Pilot Applications 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 11: REFINE Pilot Applications webpage 

The identification and implementation of the REFINE Pilot Applications are among the 

most important project activities which will take place over the lifetime of the project. As 

such, they have been given a prominent position on the REFINE Website with their own 

section including a brief description of early plans.  

As the Pilot Applications have not yet taken place, this webpage features a description of 

the plans for Pilot Applications and a ‘call to action’ for visitors to return to the webpage 

in coming months as more information becomes available. 
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2.7 REFINE Database 

Figure 12: REFINE Database webpage 

As is the case with the REFINE Pilot Applications Webpage above, the REFINE Database has 

been identified as a core element of the project which would be interesting to potential 

stakeholder groups. As such, the REFINE Database has been given a prominent position on 

the website including a high-level description and a ‘call to action’ for visitors to return to 

this page in the coming months when more information is available.  

As the REFINE Database is related to T2.1 Case studies and T2.3 Qualitative expert 

interviews, which have already begun to be conducted, this will likely be one of the first 

sections of the website to be updated with more detailed information as the tasks (and 

their related Deliverables) are finalised.  

 

2.8 Contact 
The REFINE Website also features a contact page to allow ease of communication between 

external stakeholders and interested parties and the REFINE Project. Currently, this 

section features the name and contact details of the Project Coordinator and the name 

and contact details of the WP6 Communication and Dissemination Manager, for media 

purposes. 
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3 CONCLUSIONS 

 
The REFINE Project Website is developed in line with the REFINE Brand Strategy (D6.1) 

which will be submitted at the same time as this Deliverable.  

The goal of the website is to serve as a repository for all REFINE related activities, 

research and outputs and to engage key stakeholder groups (and members of the public 

and scientific community more generally) with the REFINE Project. 

As the project is at an early stage, much of the information contained within the current 

iteration of the REFINE Website is descriptive and forward-thinking, as it plans for 

activities and innovations that will take place in the future. 

As the project progresses, the REFINE Website will be continually updated in a way that 

best engages visitors and attracts attention to the instruments and tools which will be 

developed as part of the REFINE Project. 

By keeping to the original aims of the website at the start of its development, namely 

constructing a portal for REFINE which would be visually attractive, easily-navigable and 

informative to identified stakeholders, the REFINE Website has already begun to establish 

itself as a unique identifier of the REFINE brand and as a future repository for all REFINE 

outputs and information. 
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